


FİNANSBANK A.Ş.
Project : My Responsibillity
Adress : Büyükdere Cad. No: 129

Mecidiyeköy / İstanbul
Phone : 0 212 318 50 00
Team : Pelin Hızal Smines

Müjgan Oladi
Şen Cemiloğlu
Arbil Baran

Problem:

Turkey’s fifth largest private bank in terms of assets, Finansbank keeps investing with
responsible business practices based on sustainable development. Putting its signature
under high quality, innovative, distinctive projects in both its banking operations and its
corporate social responsibility projects, Finansbank believes that taking concrete steps
would make the most measurable contribution to our future.

Solution:

Gone are the days when electricity was a luxury and we rejoiced when water ran from
the faucet every time we turned it on. The power we use causes us to leave an irreparable
trail behind us as each water source we fail to preserve endangers our future. Setting
out from this reality, Finansbank has signed its name under a campaign with the intention
of encouraging its staff to change their consumption habits and use natural resources
more efficiently: My ResponsiBILLity.

In the project that will make a difference in the future of Turkey and the world, Finansbank
targets reducing the amounts of power and water its 11,000 employees consume for
their household use. The staff members were expected to reduce their water bills by
20% in the first month compared to the month they signed up for the campaign and 15%
in the second month compared to the first month in the project the first stage of which
was launched on 17 April. A prize was given to the Finansbank staff member that
economized the most at the end of a three-month period.



Hurriyet Newspaper
Proje : Liberty is Our Right/Train is Freedom
Adres : Hürriyet Medya Towers Güneşli / İstanbul
Tel : 0 212 677 02 15
Faks : 0 212 677 05 48
Ekip : Temuçin Tüzecan

Emel Armutçu
Evrim Sümer
Aylin Berktaş
Sinem Aktürk
Zeynep Bilgehan

Problem:

Liberty is Our Right/Train is Freedom was formed last year, as the 60th anniversary of
Hurriyet Newspaper coincided with the 60th anniversary of United Nations Universal
Declaration of Human Rights. Under this scope, to insert the “right” concept into daily
lives of people, to keep it on their agenda and develop it, activities are organized in
every city and town that has railroads. This year, the train is on the roads between the
dates September 9th-October 29th 2009, and as an addition to human rights, it includes
the environment and child rights issues of the towns that it visits and of Turkey in general.

The aim is to contribute forming a society that is democratic, tolerant, diverse, willing
to live together, aware of its rights and able to demand them. Besides, to be able to keep
the human rights issue on people’s agenda and develop them, the train is visiting its
readers in their hometowns and form a strong relationship with the newspaper and the
readers. “No to Domestic Violence!” Campaign is also on the agenda of the train.

Solution:

“Human Rights Train” was formed for the first time, last year with the cooperation of
Hurriyet Newspaper and Turkish Railways (TCDD).

In year 2008, after interacting with hundreds and thousands of people, at the end of the
project a book, a documentary film and the reserach called “right concept among the
city woman” conducted by KONDA from the train, was published.

The ads and news from the train are published on the website, www.hurriyettreni.org.
Apart from posting bills at the cities before the train’s arrival, all the partners are invited.
CNNTURK broadcasts live programs and news everyday, local news agents of each
town follow and share the train news and interviews.

Our partners in year 2009 are; Turkish Railways, Coca-Cola, Amnesty International,
Akbank Child Theater, YGA Dream Partners, DASK, Children’s Platform, Kultur University,
Nokia, Pegasus Airways, Pal FM, CNNTURK, hurriyet.com.tr and DHA.

In year 2009, Hurriyet Train’s journey, after visiting 42 stops including 34 cities and 8
towns, will end on October 29th Republic Day, at Haydarpasa.



IBM Türk
Project : Corporate Service Corps
Adress : Büyükdere cad. Yapı Kredi Plaza B Blok 

Levent, 34330 / İstanbul
Phone : 0 212 317 16 27
Fax : 0 212 278 04 37
Team : Burçak Semerci

Selda Şenkaya
Özlem Çalışkan

Problem:

In Turkey, the need for eliminating the gap between regions and the regional development
supported by the projects which are implemented by the private sector is very important.
For such purpose, IBM has carried its globally implemented Corporate Service Corps
program to Turkey and together with its project partners selected Mersin as the starting
point for the first phase. The project aims at improving this city in terms of existing
academic-community-business networks, logistics, tourism, energy, and agriculture
sectors and increase the investments in the city.

Solution:

Within the scope of the project currently implemented in 12 countries, IBM employees
from different countries share their experiences in their fields of expertise “voluntarily”
with local organizations.

In Turkey phase, IBM staff from USA, Australia, Brasil, China, India, France, Japan and
Mexico have worked at different times and in 2 groups with Mersin Chamber of Commerce
and Industry, Technopark, Mersin University, Chamber of Shipping, Tourism Platform
and Logistics Platform for a period of one month. After the 1st team which worked in
Mersin during the month of July, the 2nd team arriving Mersin in October has worked
on implementing of technical methods to the agrobusiness and on the energy issues
in addition to the existing project topics.

IBM’s partners in Turkey were the Digital Opportunity Trust, United Nations

Development Programme, State Planning Organization and Private Sector Volunteers

Association. Mersin Chamber of Commerce and Industry , Technopark, Mersin

University, Mersin Chamber of Maritime Trade, Tourism Platform, Logistics Platform,

Mersin Tarsus Organized Industrial Zone and ALATA Research Institute have
benefited from the project locally.

At the end of Mersin assignment, 22 people will take place in the project between April
and December and including the preliminary preparations, 5,000 hours of volunteered
service will be provided. As a successful example of private, public and NGO cooperation,
the project will continue in Turkey in the year 2010 in 2 cities with 40 experts.



İstanbul Maden ve Metaller İhracatçı

Birlikleri (İMMİB)
Project : Corporate Social Responsibility Project
Adress : Dış Tic. Kompleksİ Sanayİ Cad. Çobançeşme

Mevkİİ 34197 YeniBosna-Bahçelievler / İstanbul
Phone : 0 212 454 00 00
Fax : 0 212 454 00 01
Team : Ganimet Genç

Murat Tuncel
Özgür İnan

Problem:

• The need to support exporter and producer companies on the subjects of innovation, 
creativity, design, competitiveness, and increasing the number of competent labor force in 
order to serve this purpose,

• Insufficiency Research and Development activity,
• Discrepancy between theoretical knowledge to taught at universities and practical knowledge

of business life,
• Not meeting the business life during their university education.
• Being an example for other corporations and creating social awareness on the subject of 

corporate social responsibility,
• Insufficiency of incentives for supporting and developing the creativity of both students and

professionals,
• Allocation of limited funds for education and training activities, as a result of current economic

crises.
• Need to increase the quality of labor in order to reach the target export figure of 500 Billion

USD by the year 2023,

Solution:

• Offering regular trainings to the employees of exporter firms and university students, 
on more than 120 subjects, mainly on subjects of;

• Foreign Trade
• Sales and Marketing
• Management and leadership
• Process Management
• Legislation and regulations (on EU, Turkish Foreign Trade Code etc.)
• Personal development
• Sector specific technical training

with the help of educational institutions and professionals, in the cities of Istanbul, Kocaeli,
Ankara, Bursa and Diyarbakır and moreover offer periodical training programs in other
target cities such as İzmir, Kayseri, Gaziantep

• Vocational High School Project: Building an industrial training facility including 28
classrooms, workshops of various sizes, a cafeteria and a conference room with a capacity
up to 400 people.

• Organizing sector specific industrial design competitions, which both welcome 
professionals and students. Besides other kinds of awards, providing grants for both 
domestic and abroad education to the award holders.

• Offering facility, equipment and service support for individuals, organizations or institutions
who wishes to give training in the frame of social responsibility. (Such as classrooms,
laptops or translation)



Intel Corporation (UK) Ltd.
Project : Intel Teacher Program
Adress : Bilkent Plaza A3 Blok No. 54, Bilkent / Ankara
Phone : 0 312 291 98 00
Fax : 0 312 291 98 23
Team : Melih Gezer

Ferruh Gürtaş
Levent Sağıroğlu

Problem:

Intel believes that to improve social conditions and drive economic growth for everyone,
we need quality education for young people, strong communities, and a healthy planet.
We believe youngsters are key to solving global challenges and solid math and science
foundation coupled with skills such as critical thinking, collaboration and digital literacy
are crucial for their success. Improving teaching and learning through effective use of
technology will help youngsters become competitive and successful in 21st century.

Solution:

As quality education is key to solving global challenges, Intel has developed
the Intel® Education Initiative which is a large-scale, sustained commitment to accelerate
education improvement in which it invests more than 100 million USD globally every
year.

Intel believes that its computers aren’t magic - teachers are. For close to a decade, Intel
Teach Program has been helping teachers around the world become more effective
educators by training them on how, when, and where to bring technology tools and
resources into their classrooms to promote problem solving, critical thinking and
collaboration skills among their students. To date, program has reached more than 6
million teachers in more than 40 countries and 125 thousand in Turkey and is committed
to reaching 13 million teachers globally and 500 thousand in Turkey by 2011. Knowing
big problems cannot be solved alone, Intel collaborates with governments, NGOs,
industry to make change that has a lasting impact.



İSKEN Sugözü Power Plant
Project : Continues to light up Turkey’s future...
Adress : Budak Sokak No: 4 P.K. 06700 

Gaziosmanpaşa / Ankara
Phone : 0 312 455 24 55
Fax : 0 312 455 24 56
Team : Dr. Sırrı Uyanık

Gülben Gülcan
Şeref Hacıoğulları

Problem:

Although agriculture is the main source of income for the locals of Yumurtalık County
of Adana, the products are the ones that cost more to produce and generate lower
revenues. The main reason for this is inefficiency caused by the use of old-fashioned
technology. Lower revenues have negatively affected the living standards of the locals.
As a result, people living in the villages and working in the agricultural sector decrease
every day and contribute to one of the biggest problems Turkey faces: domestic
immigration.

Solution:

“Olive Farming Project”

One of the Social Improvement projects of İSKEN is the “Olive Farming Project” which
aims to increase the income of local people in the region and which is run in cooperation
with the District Governorship of Yumurtalık, the Provincial Agricultural Directorate of
Adana and the East Mediterranean Olive Association.

The main objective of the project is to support growing olives which have a low cost of
production, a high value added and are more optimal concerning the soil and climatic
features of the region. Olive is also better than other conventional agricultural products
of the region which have higher costs of production, but bring in less and less revenue
every year. In this way, it will be possible to create a product range in the region, thus
to increase the income of the farmers.

In addition to these advantages, the generalization of the olive orchard business will
help in decreasing the usage of agricultural water, the prevention of earth erosion,
decreasing the amount of vegetable oil imported, increasing agricultural employment
and reversing the trend of domestic immigration from rural areas to urban areas.

In the first phase of the project, 100 young olive trees will be delivered to each of the
610 farmers from the villages of Sugözü, Gölovası, Hamzalı, Narlıören and Demirtaş,
for a total of 61.000 young olive trees. Also, certified training and consulting services
will be provided for the olive farming business within the parameters of the project.



MAPFRE Genel Yaşam Sigorta A.Ş.
Project : Be Informed, Don’t Be Addicted
Adress : Meclis-i Mebusan Cad. No:89

Dursun İş Hanı Kat:3 Salıpazarı / İstanbul
Phone : 0 212 334 62 00
Fax : 0 212 334 62 60
Team : Didem Güneri

Elifnazlı Koçak
Esma Yeniçeri Bayrak
Ayşe Bakan

Problem:

The number of drug and exhilarant addicts are increasing and addiction age is decreasing.
However there is no settled prevention programme in our country yet. It is shown in
inquiries that parents have extremely insufficient information about illicit use of drugs.
It is seen  parents  discover that their kids are using heroin, 2 years after those children
start to use it. This, is quite late process.

Solution:

The project “Be Informed, Don’t be Addict" has born in 2007, to put the society in action
by informing about the "children life threatening illicit use of drugs”. Activities, aiming to
increase the quality of life and health of children have been developed to hinder illicit
use of drugs,  and especially to build-up the right communication between parents-
children and to inform the parents about drugs.

Fundacion MAPFRE, MAPFRE GENEL YAŞAM SİGORTA, İstanbul İl Milli Eğitim
Müdürlüğü (Ministry of Education), Çağdaş Yaşamı Destekleme Vakfı (Support of the
Modern Life Foundation), Yeniden Sağlık ve Eğitim Derneği (Anew Health and Education
Association) and Bluechip who are the partners of the project  have prepared 35 min.
comprehensive education film right along with pressed materials. A website
www.bilgiliol.org.tr has been created for parents that they can receive information from
professionals, reach the informations that are given in trainings.

Within the context of the project, 16.913 parents have been given training by the mediation
of 27 formator trainers and 312 guidance teachers which are serving in primary schools
in 2007-2008 and 2008-2009 periods. 2009-2010 period has started with the training
of 15 volunteer trainers.

Pre Test - Last Test method is used for evaluation. Feedback meetings have been done.
It is identified that 59,1% of 885 attendees of the 2007-2008 period inquiry doesn’t know
the effects of the drugs; 39,8% thinks not everyone can be an addict. It is observed that
general information ratio has increased by 25% after the trainings. The most important
result that has come out of 2008-2009 period evaluation meetings is: it is objectified
that; comparing to the past, people have much more correct information about the
addictive drugs with the number of people that have been reached. The objective is to
reach 50.000 parents.



MNG Kargo Yurtiçi ve Yurtdışı 

Taşımacılık A.Ş.
Project : Cargo bags to Recycle, Kids to School
Adress : Tahirağa Çeşme Sok. Eskİ Büyükdere Cad. 

Ayazağa Tic. Merkezİ Kat:5 Maslak / İstanbul
Phone : 0 212 366 55 55
Fax : 0 212 366 55 60
Team : İsmail Güven

Banu Samancı
Betül Selcen Özer

Problem:

Today, global climate change and the related problems are very common in all around
the world and the companies themselves pledge to take action in their own operations
as well as the necessary steps to be taken. Regarding this issue, MNG Kargo did
determine such a significant problem in its sector that approximately 20 million plastic
cargo bags are used monthly in Turkey cargo sector.  These un-recyled plastic bags
cause serious pollution, harm the ecology and cause a severe economic loss.

Solution:

MNG Cargo has launched the plastic cargo bags recycle project with the slogan “Cargo
bags to recycle, kids to school” throughout Turkey with the aim of sustainable development.
The goal of the project is to collect and recycle the cargo sector’s monthly production
of approximately 20 million of plastic cargo bags and to build schools in the regions
where needed. There are three big benefits of this project. The first one is to save our
environment, the second is to support the education system by having income that we
can %100 use in building schools in the locations where there is need. And the third one
is to support the economy by recycling petroleum based plastic. In addition to all these
benefits, by the help of this CSR project, we also aim to help our society to achieve the
habit of recycling.

MNG Kargo is well aware that participation to this project plays a major role in achieving
the planned goals therefore a network platform including universities, municipalities and
all the other private and governmental entities all around Turkey has been established
and provide their support to our project. Since now, the number of supporters reach to
30 thousand and the number increases everyday. In addition to this, our collaboration
continues with Deniz Temiz / TURMEPA association.



Procter and Gamble Tüketim Malları

Sanayi A.Ş.
Project : External Relations - Corporate Communication
Adress : Serin Sokak No:9 34752 Kosifler İş Merkezi 

A Blok İçerenköy / Kadıköy / İstanbul
Phone : 0 216 463 80 00
Fax : 0 216 463 83 50
Team : Melike Özener

Melis Kaya

Problem:

P&G carries out Puberty Education Program (PEP) in collaboration with Ministry of
Education since 1993. The objective of the program is to ensure the youths are
knowledgeable, prepared for a peaceful and happy adolescence period thru PEP.

Solution:

In cooperation with Health Affairs Directorate of Ministry of Education, P&G’s brand
Orkid has been conducting Turkey’s longest standing social responsibility program:
Puberty Education Program (PEP) for 16 years.

Since 1993, through the PEP program; around 10 million primary school students at
sixth and seventh grades, and their mothers in 81 cities across the country have been
reached, informed on the physical and psychological changes happening during the
puberty period; and, given consultancy on how to deal with those changes in order to
have a healthier puberty period.

Within the context of PEP, by means of experts, sixth and seventh grade students and
their mothers are informed on subjects such as: reproductory health, menstruation,
hygiene, sexual identity development, birth control and drug addiction; and they are
distributed helpful booklets which are prepared by Ministry’s relevant Education Unit
and approved by the Board for Education and Discipline. Moreover, with the Toll Free
Line, students’ and their mothers’ questions are answered.

Being a social responsible corporate citizen, P&G has mission  of touching  and improving
 lives, and will be supporting programs like PEP to improve more lives more completely.



Sanofi-aventis
Project : Vigiflu
Adress : Sanofi-aventis Tekfen Tower Büyükdere cad

No: 209 - 34394 4. Levent / İstanbul
Phone : 0 212 339 11 91
Fax : 0 212 339 11 99
Team : Nazlı Topçuoğlu

Serdar Altınel

Problem:

Seasonal influenza is a respiratory viral infection caused by an influenza virus. Among
humans, there are three types of influenza - A, B and C where among many subtypes
of influenza A viruses, currently influenza A(H1N1) and A(H3N2) subtypes are circulating
mostly among humans.

Influenza viruses circulate in every part of the world. According to the data given by
World Health Organization, 250-500 thousand people die because of the flu. In worldwide
influenza epidemics, the most important complication is the pneumonia developed after
the flu.

As sanofi-aventis, we needed to make sure that our employees are aware of and well
informed about the flu and influenza epidemics and can take necessary precautions.

Solution:

In 2005, sanofi-aventis launched a global program called “Vigiflu” with the objective of
preparing the employees and their families for the influenza epidemic. The program has
been implemented in Turkey in the same year. In the context of the trainings and
applications carried out regularly throughout the year, all sanofi-aventis employees are
being informed about the flu, and experts explain to employees how to protect themselves
and share useful information for daily life. Our target is to educate our people about flu
and epidemics, to have them vaccinated if necessary or in related seasons, and have
them do the necessary exercises during the epidemic. In order to protect the employees
and families and ensure continous production of life saving drugs and vaccines, we have
been preparing detailed plans.

Through Vigiflu program, employees have been educated about flu and epidemics,
simulations have been organized within the company, online quizzes have been published
to encourage learning among employees, development areas have been determined.
Our company, in intense cooperationg with the health authorities, has created and
developed all necessary processes to manage the organization during the epidemic. As
a result of the campaigns, the employees are aware of the epidemic and gained
experience for in case of emergency cases.



Soyak Holding
Project : Save a Drop For Future
Adress : Büyükdere Cad. NO: 38 34387

Mecidiyeköy / İstanbul
Phone : 0 212 315 50 00
Fax : 0 212 273 23 05
Team : Fatma Çelenk

Pınar Arslanbaş
Sinem Kutay

Problem:

The efficient use of water, essential to the very existence of life on earth, and the taking
of precautions to ensure that a responsible and aware generation today prevents
tomorrow’s generations from facing the dangers of drought forms the basis of the project.
And primarily by educating the young, especially in the educational arena, Soyak helps
to broaden public awareness of the issue.

Solution:

The “Save A Drop For Future” CSR project has been started out as a result of
sustainable living approach of Soyak. “Save a Drop for Future”, is a large project partnered
with an NGO- Rotary Club - and which had the involvement of the Ministry of Education.
The goal of the “Save a Drop for Future” project is to help younger generations to be
raised as ambassadors of water conservation and encouraging the broader masses to
use water efficiently, starting from schools. Since 2007, Soyak has renovated the water
consumption channels of 33 state schools in Istanbul and İzmir, and organized awareness
raising activities for students and also their parents. So far, the total saving is 1770 tons
of water saving with a 55% saving ratio. This is increasing every day.  A total of 7,500
pieces of equipment were replaced. The number of families reached is estimated at
34.000, the number of people reached is 102.000. The project also has a Facebook
application.

“Save a Drop for Future” was the only paper accepted to the ESOMAR’s (World
Association of Research Professionals) 62nd annual congress in representation of Turkey
and invited to Switzerland for a presentation in 2009.



Türk Ekonomi Bankası A.Ş.
Project : KOBI Academy
Adress : Meclis-i Mebusan Cad.no:65 Fındıklı

Beyoğlu 34427 / İstanbul
Phone : 0 212 251 21 21 - 1261
Fax : 0 216 636 36 36
Team : Devrim Ziya Tavıl

Simla Ünal
Leman Ergül
Yasemin Sönmez

Problem:

Turkish SMEs face difficulties when reaching to “information” therefore facing difficulties
at applying international standards and gaining the position they deserve within the
global market. For Turkish SMEs, strategic planning has become more important than
ever for developing and growing. To reach this aim, SMEs need training & consultancy
support  at areas such as; strategic planning, institutionalization, process managing and
foreign trade. They can increase their expertise and faster sustainability at local and
global markets by changing their business styles.

Solution:

TEB SME Academy Corporate Development Programs is designed to access “information”,
it is intended to help in their struggles for growth to enable SMEs growth and development
efforts.

Training programs are designed according to the requirements of the relevant cities.
The training programs- last for 1 or 2 days- are free of charge for every participant. The
program starts with opening speeches, continuous with a presentation on global
competition by our SME consultant Prof. Dr. Tamer Müftüoğlu’s, then by TEB’s chief
economist’s presentation on economic developments in Turkey and the global market.
In the afternoon workshops start, on topics like strategic planning, business development,
foreign trade, institutionalization, processes and management, they are all held by an
expert consultancy firm. During the trainings, which are implemented interactively by
different experts, SMEs are offered practical information that they can use immediately.

TEB SME Academy Corporate Development Trainings are being organized since 2005,
it has welcomed 4500 firms and 6000 businessmen in 29 provinces. A competition held
by BNPP in 2007, TEB SME Academy Corporate Improvement Trainings were deemed
worthy of the “Innovation Spirit” award out of 85 different country’s projects.



Teknosa İç ve Dış Tic. A.Ş.
Proje : Teknosa Academy
Adres : Batman Sok. No: 18 34734

Sahrayıcedit / istanbul
Tel : 0 216 387 55 00
Faks : 0 216 389 70 88
Ekip : Arzu Sadaghiani

Banu Karamuk
Ayça Görgü

Problem:

Turkish retail sector has been growing enormously for the last 10 years. Rapid growth
brings many issues together. One of them is finding qualified labor and making them
permanent. Issues in finding qualified labor, and high employee turnover rates hinder
institutionalization process in establishing company culture and policies, cause loss of
time and cost, and most important of all, cause severe difficulties in ensuring customer
satisfaction. Everything means human in the retail business. The retail business is not
merely selling products. Customer experience in the retail business starts before the
end user’s purchase decision, and continues in the period from the moment of sale till
the end of economical or technological lifetime of the product or service. If we consider
how conscious the consumers and how variable the product and service options are,
we can see that human resource is our most important input. The question of how the
people experienced especially in the retail sector, loyal to their jobs, dedicated, and
considering Sales Consulting as a profession can be created is the most important issue
that confronts the Turkish retail sector, and that needs to be resolved.

Solution:

Upon providing Turkish retail sector with qualified labor, figures of employee turnover
rates go back to normal levels, and customer satisfaction is enhanced. The most
significant factor that will ensure this is the vocational training programs on this field.
Teknosa Academy supports this dynamic and fast sector that has high employee turnover
rates by offering its specially developed training programs on technology-retailing, applied
courses, on-the-job training, and employee career planning, and thus contributes greatly
to technology-retailing business.

Teknosa Academy is the one and only retailing company that awards certificates issued
by “Kartal Mesleki Eğitim Merkezi” (Kartal Vocational Training Center), the pilot school
within the EU supported action implemented by Ministry of National Education (MEB).

Sales Consulting applicants who like to work for Teknosa, and passed competency
based interviews, are offered a 3-week training program. Upon completing this training,
Sales Consulting candidates are awarded MEB certified participation certificates.
Approximately 40 people start these training programs every week.



TOYOTA
Project : Toyota, for a better world
Adress : Ankara Asfaltı Gülsuyu Mevkii

34846 Maltepe / İstanbul
Phone : 0 216 458 58 58
Fax : 0 216 370 19 47
Team : Ceren Uygun

Değer Yaycıoğlu Öztürk

Problem:

In terms of tackling today’s environmental problems led by climate change, both individual
and collective efforts matter. Acting responsibly as a corporate citizen we aim zero
emission in all our operations while in terms of environment and sustainable transportation
we consider below issues needs to be handled:

• Increasing individuals’ awareness and sensitivity for environmental issues with an
emphasis on CO2 emissions and energy efficiency.

• Encouraging individual efforts and behaviour as well as enhancing the usage and
accessibility of environmental- friendly technologies.

• Preservation of natural environment.

Solution:

Toyota, one of world’s leading automotive companies, operates with “aim:zero emissions”
motto. World’s most selling hybrid car Toyota Prius is a reference point as well as being
the best example of this vision. Each new Prius sold helps to reduce 1 ton of less CO2
emissions each year.

A test fleet with 30 Toyota Prius was positioned at the heart of “Looking for Turkey’s
Environmental Leaders” program. Environmental-friendly hybrid technology was introduced
to various opinion leaders. These opinion leaders were provided with hybrid test cars
upon request.

Throughout the program, awareness raising on CO2 emissions was aimed. Besides,
each individual was encouraged for their contribution to environment with a change in
driving and living behaviour. Eco-driving and eco-living tips were shared with society.

Toyotasa contributed to WWF-Turkey’s forest protection programme, hence; supported
the expansion of protected areas and preservation of biological diversity in Turkey.



Turkcell İletişim Hizmetleri A.Ş.
Project : Kardelenler
Adress : Turkcell Plaza Meşrutiyet Cad. no:71

Tepebaşı 34430 / İstanbul
Phone : 0 212 313 23 32
Fax : 0 212 292 53 93
Team : Aslı ünlü

Derya Kökten

Problem:

Many families in undeveloped urban and rural areas of Turkey live below the poverty
line. In these areas education is not easily accessible for girls.

79 out of every 100 illiterate people in Turkey are women. As a result, Turkey has a high
rate of illiteracy among its female population. To address this problem, Snowdrops Project
has been launched in 2000.

Solution:

“Snowdrops", launched in 2000, is a joint educational project developed and managed
by Turkcell and the Association in Support of Contemporary Living.

Starting with the scholarship of 5,000 female students, the Snowdrops program now
provides social, financial and moral support to 10.000 young Turkish women each year
in leading them to become comprehensively educated and qualificated professionals.

Since 2000, we have provided scholarships to 20.000 students, out of which 8.666
Snowdrops finished high school; 2.707 of them passed the university admission
examination; and 755 graduated from university and joined the work force.



Unilever
Project : Equality of Opportunity and Diversity
Adress : Saray Mah.Küçüksu Cad. Sokullu Sok. No.8

34768 Ümraniye / İstanbul
Phone : 0 216 633 93 64
Fax : 0 216 633 93 54
Team : Ebru Şenel Erim

Melih Özsöz

Problem:

Our Garbage Lady social responsibility project has been created based on the idea that
solid package waste that produced in various ways should be recycled into some other
useable object without polluting the environment within the framework of our sustainable
environment understanding and that hence created positive value should contribute to
the lives of people.

Through our Garbage Lady project, we both create awareness about the management
of domestic waste and we offer to women who are not present in the business life actively
although they have the labor force a new job opportunity that they can make use of their
efforts.

Solution:

With Garbage Lady project that has been organized with Sabancı University Social
Sensitivity Projects and Unilever Turkey’s contribution, women living on the border of
poverty in various regions of Turkey but particularly in Ayvalık, Diyarbakır and Istanbul,
are learning to make handbags from Unilever waste packages and are producing very
chic and useful handbags.

Women who learn how to make bags under the scope of this project from the employees
of Sabancı University Social Sensitivity Projects, are producing handbags in workshops
established in Istanbul with the support of KEDV (Society for Appraising Women’s Efforts)
and in Diyarbakır with the support of KA-MER and these handbags are marketed through
various channels such as Karıcashop, PAZart, www.deppo.com, Sabancı Univeristy
Sakıp Sabancı Museum and www.copmadam.com.

In Garbage Lady project, 5.000 handbags have been produced in 2008 and 8.5 tons of
waste package have been recycled. The project gave the opportunity to earn an income
and to be recruited to about 200 women who have never worked in their lives before.

Unilever employees are informed about the internal communications works concerning
the project which still goes on, and handbags that are created are also bought by
employees to support the project.
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Problem:

To re-open for usage, the Alacahöyük Hittite Barrage, which has nearly come to a stop
due to financial problems, and which is the oldest irrigation barrage in Anatolia, built
approximately 3240 years ago in Çorum, Alacahöyük which has been the capital of the
Hittite Civilization

Solution:

Alacahöyük Hittite Barrage has returned to life through the excavation works performed
between the years 2005 - 2008 with the support provided by Yüksel Insaat and it has
been re-opened for irrigation.

One of the primary objectives during the commencement of the project was to be able
to include the Corporate Social Responsibility (KSS) understanding especially into the
Construction Sector’s work processes as an inseparable component, and to successfully
emphasize that this kind of understanding should become widespread. The Company,
Yüksel Insaat, which constructs the 21 Century’s barrages with the utmost advanced
technology has fulfilled its share of social responsibility regarding the inclusion of the
oldest barrage in Anatolia back into cultural life and has broken new grounds in this
respect by creating awareness in the Construction Sector. The project has also captured
the attention in the sector internationally, and there has been intense interest concerning
the project from international sector unions.

All the relationships with the social stakeholders regarding the attainment of support of
the public opinion and to ensure awareness to the project has been successfully executed,
the project has taken place in the national and international media extensively, and many
oral and written appreciation messages have been sent to the Company Management
following the project from several social stakeholders like the Ankara University Rectorate,
the Archaeology group, the General Directorate of Public Waterworks Administration,
the local managers located in the area where the project is executed, the company
employees and the Business World. The successful execution of the Media relations
management processes and the effective guidance studies performed at the excavation
site have also provided a serious increase in the native and foreign tourist numbers that
visit the excavation site.

The Project has also been awarded the Corporate Social Responsibility award in the
2006 Golden Compass Contest organized by TUHID (Turkish Public Relations Union).
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